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cAt-project: NIRAS/ONDRAF and the 
partnerships 

 

• New decision making model 

• Local stakeholders 

• Social and technical feasability 

• Accompanying projects/conditions 

 

• Common condition: 

Optimisation of existing emergency planning 

Informing the people about these plans 

Supply intervention personnel with appropriate material 
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Difficult condition to fulfill 

NEP&R 

≠   regional (only) but a federal competence 

≠   NIRAS’ competence 

 

 Exploratory research, in depth interviews 

 Why the local uneasiness? 

      How did respondents consider things to be solved? 

 Workshop 
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Workshop content 
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The Nuclear Emergency Preparedness & 
Response Plan 

- Out of operational needs 

 

- Juridical and political clarity 

 

- As a tool for risk communication in itself 
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NEP&R as a tool for risk communication (1) 

- Communication about risks is a tricky business 

 

- Reaching everyone is impossible  

 (during an incident, let alone proactively) 

 

- Thin line between scaring and making resilient 

 

 More time and manpower needed 

 How can bigger parts of the population be informed 
about and actively involved in NEP&R? 
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NEP&R as a tool for risk communication (2) 

 

- Explaining which measures are taken and why 

- Direct increase of efficacy (what to do?) 

 

- Indirect increase of efficacy (trust, likeliness to 
cooperate) 

 

 

- Support from the Superior Health Council 
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Public participation in NEP&R: where to start? 

With a typology… 

 

1) PP aimed at gaining support or with the aim of 
educating 

 

2) PP organized to consult people 

 Surveys 

 Live question and response sessions 

 

3) PP as shared planning and decision making 
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Thank you 
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